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New to the Revised
Fourth Edition
■ Offers a new, invaluable Student Toolkit at the beginning of the text,

designed to introduce the overarching themes and aims of A WORLD OF

ART as well as provide the student with a guide to thinking critically 

about art. Included in this section are the following:

—Seven Steps to Thinking Critically About Art

—A Quick-Reference Guide to the Elements of Art

—A Guide To Visiting Museums.

■ Directs students to activities on the accompanying Discovering Art 

CD-ROM through new icons in the text. This CD-ROM provides 

1) Video demonstrations of studio processes including sculpture, ceramics,

printmaking, and oil painting, 2) Interactive exercises that allow students

to experiment with basic elements of art, and 3) A flashcard feature 

including 100 fine art images. 

■ Includes a new section on computer and internet-based media at the 

end of Chapter 14.

■ Provides a new Worksheet Appendix to equip students with convenient

worksheets for museum and exhibit visits.  Ample space is provided for

students to write their observations and notes about the artwork in a 

guided format.

■ New discussion on the rebuilding of the World Trade Center.

■ Over 30 new images from artists such as architect Daniel Libeskind,

environmental designer Andrea Zittel, and Japanese photographer

Yasumasu Morimura.
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Provide your bookstore with the ISBN listed to order the following 

package. Ask your Prentice Hall sales representative about other 

packaging options.

A WORLD OF ART, REVISED FOURTH EDITION + ARTNOTES:

(0-13-161547-5)

A helpful lecture companion, ARTNOTES is a notebook featuring the 

captions for all of the images from the text, as well as many small reproductions

of key images for reference.  Space is provided on each page for students to

take notes during lecture.

To request an examination copy of A WORLD OF ART, REVISED FOURTH

EDITION by Henry Sayre, contact your local Prentice Hall sales representative

or e-mail us at art_service@prenhall.com using ISBN 0-13-189262-2.

Customize your
classroom with a 

Prentice Hall
Value Package


